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CAMPUS LIFE SERVICES VISION

UCSF MISSION: To pursue and sustain unequalled excellence in teaching, research, patient care, and public service.

VCAF VISION: We provide the highest quality support services to help make UCSF the institution of choice for learning & working.

We are valued leaders and partners in providing
programs & services which sustain and enrich campus life.
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DMMS/RS VISION

CLS VISION: We are valued leaders and partners in providing programs & services which sustain and enrich campus life.

We are valued leaders and partners in providing documents, media, mail, retail products,
programs and services that contribute to the quality of campus life at UCSF.

UCSF CLS RMBS v6.3 © 2004
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STRENGTHEN HOUSING IDENTITY

HOUSING SERVICES MISSION

CLS VISION: We are valued leaders and partners in providing programs & services which sustain and enrich campus life.

In support of the University's mission, our mission is to provide reasonably priced housing to the targeted populations
of students, post docs, and faculty identified in the UCSF Long Range Development Plan (LRDP).

UCSF CLS HS v1.1 © 2004
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MPS MISSION

CLS VISION: We are valued leaders and partners in providing programs & services which sustain and enrich campus life.

We are indispensable leaders & partners in the achievement of a quality of life standard,
making UCSF an institution of choice for students, faculty, & staff.

Millberry Programs & Services Strategy Map 2004-2005
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ENHANCE CUSTOMER RELATIONSHIPS

TRANSPORTATION SERVICES VISION

CLS VISION: We are valued leaders and partners in providing programs & services which sustain and enrich campus life.

We are valued leaders and partners and provide customer-service-excellence for parking, shuttle services, ridesharing,
campus fleet management, and administrative services in support of the campus’s overall mission of excellence in the

delivery of teaching, research, patient care and community service.
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